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The figures ai the margin mdicate full marks
far the questons

1. ) What arme the varicus nhiectives of

commurication? Explam them brielly. 9
i
(b} Explain Shannon aud Weaver medel of
eommunication m detail G

2. {a) Discuss the general principles of eflective

communiration. -
r
fh) What iz Ialeral communizaton? Explan
its purposes. dro=0

/500 { Toarr Choer |



(2]

3. (@ What is memor? When 15 it used? Discuss
its advantages, Dralt a specimen memo
asking for explanation for nct atlending
the duty. 2+3+4~%

8

(b} What arc the vanous tvpes of bnsiness
Ietters? Discuss the vanous points of
business letters, J+h=4

4. {n) What are the causes of nervousness n
speech or imterview? [hsouss the wavs 1o
avercume nNErvowLsncess i speech  or
mlerview, 445=0

cir

{h) What are the various faciers affecting
prescniations? 3

S. (o) Discuss the way of bandliing oral

comMmuncation in International
Situation. G
Cir
2 Expiain the varions modern means of
communication. L
o ow
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Answer all questions

1. Choose the correct answer by putting a Tick {) mark
in the brackets provided : 1=5=5

fa] Feedback provides an apportunity for

fij =uggestion and criticism i }
{ii) entreprencurial activities i )
(g} interpersonal communication i I

firy Al of the above { |
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(i} The vanous features of corporate communicaiion
inclhude what?

fi] L iR continuous in Asture ! }

(i} It ineludes exchange of written, spoken and
non-verhk) gttt T i }

juy It svochromzes company's visien. values
And mission 1w ensurc that messoge is
coberent, crechible and ethical | ]

it None of the above = 3

(r) The strategy of presentation invelves

fii deviding the possible resuits expected rom
the audhience i i

-

i} xnowing and analysing the audience, their
coomomae . and  social | siatus,  dheir
demopraphic charscteristics, their culiural

backgroand and their personal
preferences { i

(i} decding the tme, location and the manner
ey are o be influenced { [

fioi  All & the above L ]

fdl Verbal elements inciude what?

fity To L= CMATT wWtrel s e
pronunciation i ]
1 To avaid looking ai the notes I |
3 (it} To stand tiprighc ) ]

firy  To speak Ioudly to be heard, neithed soft nor
shouting | ]
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fe) Wineh is not & barrier of communication?

fil Semantc barmer [

fiii Pnovsical barmer [}

it} Pretentious torrier §
fivj Organizational Larcer | [

2. Jtate whether Lhe foliowing statements are Trie (T) or
False {(F} bv putung a Tick (] mark - i=5=5

i One ol the mosi widely used communication
models s 3MCR  mode!  developed by
Shanzon-Weaver.

R S
(bl The purpose of cormemunication is 10 transfer the

message wilth transmission of understanding
among the andicnce,

EE & 9
(¢} Business report is an odiective and planned

peesentacen of faois o one or more persons for
specific business purpose,

fdy A lacsimule is an ancient  means of
ST Lo n

—..
-
Y
-
-
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fe) A report ia a logical presentation of information
not based on facts.

f T i F ]

3. Fill in the blanks : 1=5=F5

faj The English word ‘tommunication’ has been

derived from the Latin word

LTI vrerineenr. takes place outside the
!I'mma]ly pr:scnbrd and planned network or
rhannel,

fe] The term grapevine originated in the 1860'%

during the .

fel) Business letters  act  as  the  silent

................................. ol the company.

fel Memo Is an abbreviation of the word
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4. Answer/Write short notes on the following : 2x5=10

fa} Two-way communication
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fb} Semantic barriers
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fe; Whalt 1s grapevine?

Be/BC-601 /500



[ 8)

d] Video conferencing
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fe} Cultural scnsitivericss

L
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